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NONPROFITS ARE PROJECTING GROWTH IN 2015 THAT COULD
OUTPACE THE CORPORATE SECTOR.

Nonprofits are reporting a growing trend of increasing in staff size
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AS NONPROFITS CONTINUE TO PROJECT GROWTH,
THEY LACK FORMAL STRATEGIES TO ATTRACT TALENT.

-I 3 Nonprofits report that “hiring”
in

is the biggest staffing challenge.

A majority of nonprofits do not invest the necessary
time and effort to ensure that they are recruiting the best talent possible.
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Have a soclal media recrultment strategy?

‘While formal social recruitment.
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| media for recruitment.

Nonprofits are continuing their use of soci
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RETENTION CHALLENGES ARE EXACERBATED

AS THE NONPROFIT SECTOR REBOUNDS FROM THE RECESSION.
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Inability to pay competitively, inability to promote staff, and excessive workloads

are the greatest retention challenges faced by nonprofits.
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