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Increase Nonprofit
Holiday Giving With
Social Fundraising
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Who Are Social Fundraisers?

Sl Fundrasers are nonproft profesonls euters
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Why Use Social Fundraising

= Eathadive sl funiise s moneyrom an averoge of sevendonrs
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In Addition to Social Fundraisers
Here's a Playbook Nonprofits Can Use

For This Holiday Season
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‘successful nonprofit
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Thank
Yous!
Dont forget tosend
thank you cards o gits
to donors.
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Nonprofit Holi
Campaign Stratey

Gl Recruit your evengelist first.
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Bl Explain the goals & be transparent.
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Create a sense of urgency.

STEgl Ask for monthly recurring donations.
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Sl Set your social fundraisers up for success.
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