The Socint Donor Study explores the wnique motiv urr-rt
grving behoviors, and engogement preferences :
Social Donors, who gave through eveni-based ane
peer-to-peer fundraising in the lost 12 manths

Who Are Social Donors?

Nearly a quarter of U.S. adults identify
themselves as a Social Donor.

Estimated 58 Million

Potential Donors

A Event ¥ Sponsor Occasion /
l Donors & Donors Challenge
- Attended a ticketed L Sponsored someone in Dﬂn ors

fundraising evert like a a fundraising walk. run, a
gala, golf tournament, ride etc. mﬁﬁaﬁin
e ke a birthday.

ery familiar prier to donating S — - e —

Majorily prefer
additional donation
requests come from
social network.

Facts That Matter: The Social Danor Study

It was easy to do. _ They care about the mission. Their donation would
make a difference.

Favorable Glving Experkence and
Foalings Toward Menprofit

Pre- and post-event .

communication
impact conversion.

‘ Social Donors care
more about impact

m than recognition.




